
 
 

 

Mercury Group is a retained search firm specializing in media, media/technology, 
agencies and marketing.  The Partners in Mercury Group cumulatively have well over 
100 years of domain expertise in media/marketing as well as in hiring and managing 
teams in large and small organizations. The firm’s knowledge and experience in media, 
media/technology and marketing allows Mercury Group to create a meaningful dialogue 
with our clients and with candidates about our client’s business and the opportunities 
within their organizations. 
 
JD Rehm has worked in the media business since the early ‘90s.  JD held sales and 
sales management positions at G+J Publishing, Hearst Corporation and Condé Nast.  
JD was also a Partner with the recruiting firm Bentley & Farrell for three years. A 
graduate of the College of Holy Cross, Rehm resides in Darien, Connecticut with his 
wife, Kathy, and their five children. 
 
Jeff Lundwall has worked in the media and media/technology industries since the mid 
‘90s.  Jeff held sales positions at CMP and helped launch The Industry Standard, the 
first business magazine for the internet.  Jeff then founded three content sites where he 
managed sales and business development. Jeff was also involved in early web video 
and widget development. Before launching Mercury Group, Jeff was Associate Publisher 
at Condé Nast Digital, where he helped grow staff and revenue 5x over four years. 
 
Judy Laughren has worked in the agency business since the mid ‘70s. Experienced in 
traditional and interactive marketing, she spent the last 9 years as SVP at Digitas after 
spending time at Blue Marble, Ayer and DDB.  At Digitas, Judy was also the NY 
Marketing Capability lead, responsible for resource management, staffing and personal 
development of the 150+ department. 
 
Susan Blank has worked in publishing since the mid ‘70s.  She achieved great success 
as Publisher/Associate Publisher of large women’s consumer magazines.  She became 
Vice President of Corporate Sales for Condé Nast and, subsequently, moved into a 
career in Human Resources as Executive Director of Advertising for Condé Nast. As a 
consultant, she recruited 28 technical/sales/marketing professionals for a new venture 
for the Financial Times (FT Search/Newssift). Susan earned her BS degree in Education 
from the University of Colorado and lives in Connecticut with her husband, Peter. 
 
Janine Miceli has worked in the media business since the mid ‘70s in roles including 
Human Resources, Editorial and Marketing. Most recently, Janine was a VP in Human 
Resources at Time Inc. where she led business side talent acquisition and executive-
level searches. Janine began her media career at Condé Nast as an Editorial Production 
Manager and later Marketing Manager. Janine later moved into Human Resources at  
Condé Nast where she spent 15 years. 
 
Rebecca (Nix) Rogers has worked in the media and marketing industries since the late 
90’s. Rebecca got her start in brand marketing at Kraft Foods and later spent time at an 
Omnicom agency prior to entering media sales at BusinessWeek, where she was a 
print/digital sales rep and then promoted to VP of Sales at BusinessWeek.com.  More 
recently Rebecca was National Sales Director at Electronic Arts where she hired, 
trained, and led a team of 8 to sell in-game entertainment sponsorships. 


